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SOURECE: Marketing Definitions: A Glossary of Marketing Terms, compiled by the
Committee on Definitions of the American Marketing Association, Ralph S. Alexan-
der, Chairman (Chicago: American Marketing Association, 1960).
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24) Ri#8, K. E. Boulding, THE IMAGE,

* When a massage hits an image one of three things can happen. In the first place,
the immage may remain unaffected. If we think of the image as a rather loose
structure, something like a molecule, we may imagine that the message is going
straight through without hitting it, the great majority of messages is of this

These is, however, a third type of change of the immage which might be de-
scribed as a revolutionary change. Sometimes message hits some sort of nucleus
or supporting structure in the image, and the whole thin changes in a quite
radical way. (7 ~ 8 <*—7)

* There are a great many dimensions of the message, which cannot be accounted
for by information theory, as we have it today. The prroblem of deducing these
dimensions to appropriate abstract concepts, however, is an extremely difficult
one, and we cannot pretend that it has been solved. It may well be that the fu-
ture usefulness of the new discipline is going to depend on the solution, at least
at some levels, of this problem of semantic content. (155<X— )
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The value image is enormously important in its effects, but remarkably obscure in

its origins. Incoming messages are not admitted to the image free. At the gate of

the image stand the value system demanding payment. This is as true of sensory
message as it is of symbolic messages.The value system is quite fundamental in

motivation theory. We must think of the image of the individual as including a

value orderling of potential acts and their consequences. The study of the value im-

age is made difficult by the fact that only small part of it is usually accessible to

the immediate consciousness.
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